UTM student of MSc in Digital Marketing and Analvtics

Year 1: UTM Programme: MSc in Digital Marketing and Analytics

Progression onto UOS
programmes in Year 2

Modules studied at UTM in Year 1

MSc in International Tourism
Management

MGMT504 Finance and Accounting

STHTS503 Data Analytics and Visualization

STHT509 Big Data Analysis

DMKAS503 Luxury Retail in the Digital World
DMKAS502 Consumer Behaviour in the Digital World
DMKAS501 Advanced Topics in Digital Content Creation

MSc in International Hotel
Management

MGMT504 Finance and Accounting

STHTS503 Data Analytics and Visualization

STHT509 Big Data Analysis

DMKAS503 Luxury Retail in the Digital World
DMKAS02 Consumer Behaviour in the Digital World
DMKAS01 Advanced Topics in Digital Content Creation

MSc in Strategic Hotel
Management

MGMT505 Strategic Management

STHTS503 Data Analytics and Visualization

STHT509 Big Data Analysis

DMKAS503 Luxury Retail in the Digital World
DMKAS02 Consumer Behaviour in the Digital World
DMKAS01 Advanced Topics in Digital Content Creation

MSc in International Event
Management

MGMT504 Finance and Accounting

STHTS503 Data Analytics and Visualization

STHTS509 Big Data Analysis

DMKAS503 Luxury Retail in the Digital World
DMKAS502 Consumer Behaviour in the Digital World
DMKAS501 Advanced Topics in Digital Content Creation

Year 2: Progression onto UOS programme:

Progression onto UOS Exempt UOS Modules

programmes

MSc in International Tourism | Two elective modules

Management

MSc in International Hotel MANM490 Accounting & Finance for the Service Industry
Management One elective module

MSc in Strategic Hotel MANMO042 Strategic Management of International Hotel Companies
Management One elective module

MSc in International Event MANM490 Accounting & Finance for the Service Industry
Management
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MSc in International Tourism
Management
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MSc in International Hotel
Management
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MSc in Strategic Hotel
Management
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MSc in International Event
Management
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MSc in International Tourism
Management
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MSc in International Hotel
Management

MANM490 Accounting & Finance for the Service Industry
- P

MSc in Strategic Hotel
Management

MANMO042 Strategic Management of International Hotel Companies
g g

MSc in International Event
Management

MANM490 Accounting & Finance for the Service Industry
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MSc in International Tourism
Management
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MSc in International Hotel
Management
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MSc in Strategic Hotel
Management
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MSc in International Event
Management
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MSc in International Tourism
Management

I TEER

MSc in International Hotel
Management

MANM490 Accounting & Finance for the Service Industry
—EER

MSc in Strategic Hotel
Management

MANMO042 Strategic Management of International Hotel Companies
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MSc in International Event
Management

MANM490 Accounting & Finance for the Service Industry




